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What Really Matters 
to Young People

Highlights from a 2022 Research Study

July 26 & 27, 2023
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WELCOME
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Oh God, enlighten our minds with truth, 

Inflame our hearts with love,

Inspire our will with courage,

Enrich our lives with service,

Pardon what we have been,

Purify what we are,

Order what we shall be,

All for your glory

And our eternal salvation

Through Jesus Christ, our Lord.

Amen
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How will we make this time 

meaningful? 
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You will be an active participant.
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How are we going to do this?
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Let’s Get Your Right Brain 
Working
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HANDWRITING EXERCISE

Using your non 
dominant hand, write 
your name 3 times. 
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FIRST LETTER / LAST LETTER OBJECT

1. Think of an object that starts with 
the first letter of your first name. 

2. Think of an object that starts with 
the first letter of your last name. 

3. Then put them together. 

Teresa Faust might be Taco Flag.

4. Now, draw that item. 
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UMC Youth 
Exploration

Study
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What are some of your questions?

Do youth desire  in-
person connections 

or is virtual 
sufficient?

How can the 
church build 

trust?

What is 

missing from 

their spiritual 

life?

Are youth 
interested in 

organized 
religion?

Do youth 

want a 

mentor? 
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What did we learn?

Note: Some learning leans more non affiliated UMC and some leans more UMC affiliated.
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“In-person because 

you can get into 

much more deeper 

conversation than 

online”.

“I prefer it in-

person. That way it 

feels more 

connected and 

genuine.”
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Attract and Engage Youth
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Emphasize the familiar. 

Be warm, fuzzy, embracing.

De-emphasize the unknown. 

Avoid promises such as “friends for life”.

No FOMO.  

Avoid portraying UMC as a place only for certain people or 

certain occasions. 

Communicate practical knowledge.

Demonstrate God’s practical application in real life; real 

situations.
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Attract and Engage Youth
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Avoid “recruiting”. 

They don’t feel they need to “sign up” to feel they 

belong.

Use Social Media as a calendar. 

Communicate events/activities vs. deep dialogue.

Emphasize real world opportunities.

Even the unaffiliated like to know, and sometimes participate 

in, projects that have direct outcomes. 

Celebrate the “body” as in 1 Cor 12

Emphasize how each as individuals helps to make a whole, 

and that the body of Christ relies on each of our gifts and 

strengths.
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So what next?
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Tools 
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What are you doing to 

offer more in-person 

engagement? 

5 minutes
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How can you bring 

practical application to 

young people inside and 

outside The UMC?

5 minutes
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What does it look like 

for youth to be more 

active in leadership?

5 minutes
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What is the UMC doing 

well among youth? 

Where can we improve? 

5 minutes
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Youth 
Discussions 
Co-Create  Discuss ion With Young People
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Wrap Up
W h a t  i s  o n e  w ay  t h i s  r e s e a r c h  c a n  f i t  i n t o  y o u r  w o r k  
o r  i n t o  a  p ro j e c t ?
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Teresa Faust
Market Research Manager
tfaust@umcom.org

www.resourceumc.org

mailto:tfaust@umcom.org
http://www.resourceumc.org/
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Appendix
A d d i t i o n a l  C r e a t i v i t y  E xe r c i s e s
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HEMMINGWAY EXERCISE

Hemmingway challenged 
people to write a 
summation of things in a 6 
word statement. 

Please summarize what you 
have seen and heard in 6 
words. 
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ALPHABET BRAINSTORM

Use the alphabet to brainstorm a topic. 

For example: Why do we research? Why 
does it matter?  Who is it for?

Then assign each letter an response. A-
Analytics, B-Bring good news to people, 
C–… 

Do this quickly. Take a picture and 
circulate to the group. 


